
Case Study: Revolutionizing Sasquatch
Pest Control's Digital Marketing Strategy

Introduction
Sasquatch Pest Control, led by owner Alex, encountered significant challenges with their digital
marketing efforts. Prior to partnering with us, Alex's experience with another marketing company was
characterized by minimal communication, a lack of transparency regarding budget allocation, and no
effective means of tracking conversions. This lack of insight and control over his marketing
investments made it difficult for Alex to assess the effectiveness of his campaigns and ultimately
limited the growth potential of Sasquatch Pest Control.

Challenges
The primary challenges Sasquatch Pest Control faced included:

● Inadequate Communication and Support: The previous marketing company provided little to no
feedback or updates on campaign performance, leaving Alex in the dark.

● Absence of Conversion Tracking: Without proper tracking mechanisms, it was impossible to
measure the success of any marketing efforts or to know where improvements were needed.

● Underperforming Google Paid Ads: Due to the lack of optimization and performance tracking,
the Google Paid Ads campaigns were not delivering the desired results, affecting the
company's ability to attract new customers.

Solution
Our approach focused on establishing a foundation of transparency, accountability, and performance
optimization for Sasquatch Pest Control's digital marketing campaigns:

● Enhanced Communication: We prioritized regular updates and open lines of communication
with Alex, ensuring he was always informed about the strategies being implemented and the
performance of his campaigns.

● Advanced Conversion Tracking: By setting up comprehensive conversion tracking, we were
able to monitor the performance of phone calls and contact form submissions directly
resulting from Google Paid Ads, providing valuable insights into campaign effectiveness.

● Optimization of Google Paid Ads: Through meticulous analysis and continuous optimization of
Google Paid Ads, we significantly improved campaign performance, leading to increased
conversions and more efficient use of the advertising budget.



Results
The impact of our strategic interventions on Sasquatch Pest Control's digital marketing efforts was
profound:

● Dramatic Increase in Conversions: Conversions from Google Paid Ads, including phone calls
and contact form submissions, surged from 25% to an impressive 300% across various
campaigns.

● Significant Growth in Customer Calls: During the busiest months, calls to Sasquatch Pest
Control increased by over 60% year-over-year, without any increase in the advertising budget.

● Client Satisfaction: Alex's testimonial speaks volumes about the success of our partnership:
"Rob jumped in and within weeks I noticed a huge difference! My online presence has
increased dramatically as have visits to my website and calls to my office. This has resulted in
more customers for me and increased revenue."

Conclusion
The collaboration between Sasquatch Pest Control and our team at Marketing AI showcases the
transformative potential of a well-structured digital marketing strategy underpinned by effective
communication, robust tracking, and continuous optimization. Alex's experience highlights the
importance of not just setting and forgetting marketing campaigns but actively managing and refining
them to achieve maximum impact.

Future Steps
Buoyed by the success of our initial efforts, we are now exploring new strategies to further enhance
Sasquatch Pest Control's digital footprint, including exploring additional advertising channels,
leveraging social media marketing, and implementing SEO improvements to increase organic reach.

Sasquatch Pest Control's journey from digital marketing obscurity to a significant online presence and
increased customer engagement serves as a compelling case for the value of strategic digital
marketing partnership. Alex's testimonial underscores our commitment to transparency, performance,
and client satisfaction, making us a trusted partner for businesses seeking to revitalize their
marketing and advertising strategies.


